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BASELWORLD 2010

Press Day, March 17, 2010

Speech by René Kamm, CEO MCH Group 

Ladies and Gentlemen,
Once again this year, it is a great pleasure and honour to welcome you on behalf of the MCH Group to the traditional press conference for the opening of BASEL​WORLD 2010.

Last year we were dealing with what were new, at the time, and extremely challenging economic conditions: after years of buoyant growth, international markets collapsed globally at an unprecedented speed and as a direct result of the financial crisis. Many companies were in a battle for survival.

At the time, I made the statement that there can be an upside to an economic crisis. This is because it corrects the excesses in the market and will therefore ultimately profit the established and soundly managed brands and companies.

The watch and jewellery sector, and its mirror image – BASELWORLD - have proven this statement to be true. BASELWORLD has a continued excellent reputation within the watch and jewellery industry and a leading role amongst trade shows, and the following points have become apparent: 

· The recession naturally has an impact on trade shows and exhibitions, but they continue to be successful even in a challenging commercial climate. We also see this with respect to other trade shows in our portfolio – for instance, for art and design, hotels and catering and also the construction industry.

· Trade shows are an excellent, highly effective and efficient marketing tool. Also – or more precisely – especially during an economic downturn, it is very rewarding to invest in this tool.

· An essential condition is, of course, selecting the right show. Regarded internationally as a key industry platform, BASELWORLD is a “must” for exhibiting companies.

Of course, this is mainly thanks to the hard work of the exhibitors. However as an event organiser, we always have a role to play and must constantly try to develop this unique platform as well as ensure that it remains tailored to our customers needs.

This is why we also stay on track with our plan of ongoing investments into BASELWORLD. For instance, the development of a new Internet platform was one of our investments for BASELWORLD 2010. 

Of course, we are still on schedule to complete our major new building project for the “Exhibition Centre Basel”.

In summer 2009, the project was successfully reviewed. We have been able to retain and even enhance the functional and architectural quality of the building within the designated budget of CHF 430 million.

The space allocation program and the basic concept for statics have been improved. Both the building’s upper levels will have height capacities of 8 metres and the column grid corresponds to that of the existing Hall 1. There will be a hall on the upper first level with continuous access extending over nearly 420 metres in length. Overall, our new building here in Basel will enable us to offer an exhibition area of 141,000m².

Preparation will commence in summer 2010. During the first building phase from summer 2011 to spring 2012, the complex at Exhibition Square will be redeveloped – this is the so-called "City Lounge" with hall complexes situated above. In the second phase scheduled for between BASELWORLD 2012 and BASELWORLD 2013, Hall 3 will be dismantled and rebuilt, and the showcase “front building” of Hall 1 will be constructed.

We are already eagerly anticipating the completion of the new complex in time for BASELWORLD 2013.

Ladies and Gentlemen

My sincere thanks go to everyone who contributed to this year’s BASELWORLD:

· First of all, to our wonderful exhibitors, who have worked hard to ensure their products and companies are presented with the usual flair.

· Next, of course, to the representatives of the Exhibitors’ Committees, who are always on hand to give advice and assistance to the exhibition mana​gers,

· And in particular, to the President of the Exhibitors’ Committee, Mr Jacques J. Duchêne, who continues to provide the show with the benefit of his con​siderable wealth of experience,

· And last but not least, to the staff of the MCH Group and especially the BASELWORLD team who have done an excellent job again this year.

I would also like to thank all of you, as representatives of the media, for your valuable work and for the interest which you always show towards BASEL​WORLD.

I wish you all a pleasant stay in Basel during what will definitely be an impressive year. 
((The spoken word applies))
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